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WHY ARE RETAILERS GETTING i
INTO DATA-LED DIGITAL SIGNAGE?

HOW TO WIN IN THE OK, | GET IT BUT HOW

NEW AGE OF RETAIL DO WE GET GOING
Retailers with physical stores geta lot fromin-store, Witout  With WITH THIS?

data-driven digital signage... Digital ~ Digital
. _ ko Bl o With basic digital signage retailers can transform their in-store
Make your store a more exciting and engaging X experience. But when that digital signage is powered by our
place to be data, personalization and insights platform, Darius it becomes

i |
Run relevant, personalized offers- not mass something elsel

discounts X v + Turn digital signage into a data-led, data-driven platform
Give your customers experiences your X + Collect and profile GDPR compliant customer data
EyEREAG) . :‘jchedulg, trigger and personalize data-led content and offers
Influence your customers’ purchasing behaviours X inreaktime

» Integrate with in-store LED, LCD, touch-screens, mobile, POS,
Seamless customer experience X Wi-Fi, beacon technology, RFID, NFC, among others”
between channels

» Make your datawork harder by linking it all into one p'lha.fgm

fi a -Sn- wwwelocityww.com



Check
Tiis

TRANSFORMING YOUR IN-STORE
CUSTOMER EXPERIENCE...
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Using discovery technology (like NFC, Wi-Fi or Beacons)
you can display screen content that changes to reflect
users' preferences

Using discovery technology (like NFC, Wi-Fi
or Beacons) you can display relevant screen content
based on the aggregated data of your customers in-store
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o — [ty Using an in-built survey
" ’%‘52 component you can add
- T : 3 important information to
requitements Profile your customers' individual
i profiles to help inform
S ] relevant screen content
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WHO'S USING IT

Data-driven digital signage and Darius” turns brands’ stories into conversations with the customer in all
sorts of places for all sorts of sectors: retail, automotive, food services, conference and events, sports and

entertainment.

| REALLY WANT THIS, HOW MUCH DOES IT COST?

« Easy to get going
« No capital expenditure

+ License fee model from $150/month per store
+ Planning and activation support (if required)

* Saftware anhy, excludes digital signage package which can be quated far separately.
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GET INTOUCH

patrick bradley@velocityww.com

+44(0) 28 9026 7090



